Website Audit Checklist for
Phlebotomists & Healthcare




How to Use This

This checklist is designed to help you see your website through your
patients’ eyes. As you go through each section, mark off the items
your website already includes and highlight the ones that need
improvement. Each checked box brings your online presence closer to
a professional, trustworthy, and conversion-ready site that attracts
and books new patients with confidence.

Go through your website step by step
Check off the items you already have.

For missing items, make a note of
what needs to be fixed

g, If you're missing more than 3-4, it’s
" time to redesign

A great website doesn’t
happen by accident, it’s built

=L

with strategy, precision, and
the right elements in place. ”




The 10-Point Website
Audit Checklist

Your headline should
immediately tell visitors who y
ou are and what you do in one

clear sentence. Patients
shouldn’t have to guess.

List your key services clearly and
concisely. Include short
descriptions (e.g., blood draws,
DNA testing, drug screening)
and easy-to-read pricing if
possible.

Share your story, experience,
and credentials. A friendly,
professional “About” page helps
patients feel safe and connected
to you.

Over 80% of healthcare searches

happen on mobile. Your website

must look and function perfectly
on phones and tablets.

Patients should be able to book
an appointment or contact you
in one click. Place clear “Book
Now” or “Schedule a Draw”
buttons across your site.

Social proof builds trust. Add
real quotes or screenshots from
satisfied clients to show that
others recommend your
services.




Use bright, high-quality images
that match your brand. Avoid
blurry photos or overly generic
stock photos. Visuals should
reflect care and professionalism.

A slow site drives visitors away.
Test your speed with free tools
(like Google PageSpeed
Insights) and optimize images or
hosting if needed.

Score

Add keywords like “mobile
phlebotomy near me” or “lab
draw services [city name]” to

help patients find you on
Google. Don’t skip meta titles or
descriptions.

Use HTTPS for data protection
and a custom domain (not wix-
site.com or free subdomains). It
builds instant credibility and
patient confidence.
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